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PUBLIC INVOLVEMENT: How did we reach them?
12 design workgroup meetings

753 email blast recipients

86 community surveys completed

365+ individual meetings

9 open houses/community workshops

1,488 invitations mailed to residents

80 posters in local retail stores

6 presentations to Cole, Clayton and Whitter RNO’s

2 print advertisements in LaVoz newspaper

Who is in the Design Work Group?

Leadership from Registered 
Neighborhood Organizations 

Civic groups & business organizations

Residents reflecting broad and diverse 
representation





































NEXT STEPS|Stay Connected

Project Website:
www.39thAveGreenway.org

Bilingual Project Hotline:
720-457-6222

Project email:
39thAveGreenway@PublicInfoTeam.com

Text Sign-Up:
Send “39thAve” to 313131
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|Public Art
Place your dot next to the color you prefer
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|Public Art Process & Members

What We Heard
Desire to integrate public 

art, inspired by local 
community artists and 

reflective of the 
surrounding 

community/historical 
context and culture. Art Selection Committee Members:

5 Local residents

2 City of Denver employees

3 Art community specialist

1 Landscaping consultant

Public Art Process Overview:
Reviewed and ranked over 200 artist submissions

Narrowed down selection to top 50

Invited top 5 artists to interview with art selection committee

Final selection of 2 artists, for 6 pieces of art




