
In the first phase of engagement we held 
a series of meetings with a wide range 
of participants from the community. We 
reviewed the Project Vision and Goals, 
Background, Context, Site Analysis, and 
Programming Options.  

Skyline Park  
People. Place. Lifestyle.

Kick-Off Week Roundup! 
July 14-16, 2020

Over 143 participants engaged in 
feedback over the course of three days 
and six meetings

We have reached over 35 organizations, 
businesses and community partners 
during these meetings

90+ online surveys [to date]

Timeline:

Workshop #1:  

Vision and Goals 

Summer 2020 

Workshop #2:  

Concept Design Options

Fall 2020 

Workshop #3:  

Draft Concept Design

Winter 2021 

Final Concept Design

Spring 2021 

Phase 1  

Implementation

Skyline Park

We still want to 
hear from you!

Fill out our survey: 
www.surveymonkey.
com/r/skylineparksurvey
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We asked the public a series of questions regarding the Social, 
Cultural, Recreational, Sustainable and Connected aspects of what 
they wanted to see at Skyline Park. We would love to hear more from 
you on these ideas. Please cast your vote online at  
www.surveymonkey.com/r/skylineparksurvey

For more information, visit www.denvergov.org/theoutdoordowntown

“I think we could really utilize the 
fact that the park is smack dab in 
the middle of Downtown - no matter 
where you’re headed in Downtown, 
it won’t be hard to stop by the park…
Everyone thinks of Denver as an 
outdoor town, an urban outdoor city, 
lots to do both in and out, and active.”

People. Participants talked about wanting to engage with the park 

on a daily, weekly, monthly and annual basis. They want to see issues of 

diversity, safety, equity, access and inclusion addressed for park users today, 

as well as into the future. They are also seeking a park design that is truly 

representative of the Denver community.

Place. Participants talked about the physical quality of the space itself 

and what makes it special: its context, its events, its urban design elements. 

They discussed mobility, connectivity and placemaking ideas that could 

inspire the short-and  long-term success of the park.

Lifestyle. Participants want to ensure that the space is authentic 

and contemporary, comprised of a variety of arts and culture, recreation, 

performing arts, media, health and wellness, nature and outdoor 

programming. 

Project Goals

01 A welcoming destination that  
equitably brings diverse people 
together through a mix of unique 
events as well as everyday outdoor 
experiences

02 A cultural icon that celebrates the 
arts, culture, and community of 
Denver

03 A connected place that integrates 
with its edges and plays an active 
role in the downtown multimodal 
network

04 A resilient oasis for respite that 
improves ecological health 
and individual wellness, while 
connecting visitors to the outdoors

05 A catalytic spark that contributes 
to that contributes to an active, 
thriving, and vibrant downtown

“Grab a coffee, have places to eat, conduct a meeting 
outside, meet with teams; or a place to step away from 
the screen, go for a walk.”

“The park feels gray and desolate, how could it be more 
welcoming visually and experiential... can provide 
moments of pause, both intimate and civic.”

“The outdoor lifestyle is really important to Denverites 
– in all seasons... making it a 4 season park  
could be powerful.”




